City:

Design Focus:

warm climate, beautiful beaches and
rich, diverse culture. It is host to numer-
ous cultural events each year, includ-
ing the Calle Ocho Festival, the largest
celebration of Hispanic culture in the
United States. Hispanics — particularly
those with origins in Cuba, Mexico
and Puerto Rico — make up more
than 65 percent of Miami’s popula-
tion, according to the 2000 Census.
Design in this Southeastern Florida
city reflects that strong Hispanic
influence. Last February, Miami
Mayor Manuel A. Diaz hosted the

most recent session of The Mayor’s

Institute on City Design, dubbed

—Lorraine Bragg, IIDA, Sequeira & Gavarrete
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“Rethinking Neighborhoods for
Immigrants? Along with Diaz, mayors
from Baltimore, Boston, Charlotte,
N.C., Chicago and St. Petersburg,
Fla., presented challenges they face
when redeveloping a neighborhood,
and architecture and urban planning
experts were on hand to offer advice.
Audrey Singer, Immigration Fellow
at the Brookings Institution
Metropolitan Policy Program who
spoke at the conference, said mayors
must develop an understanding of
local immigration dynamics and
encourage civic engagement in order
to bridge the cultural gap between
immigrants and non-immigrants.
Miami’s culture has a powerful
impact on interior design in the city,
says Lorraine Bragg, IIDA, Director of
Interior Design, Sequeira & Gavarrete.
Until several decades ago when
Cubans began settling in Miami, the
city was primarily a tourist town, with
flamboyant designs and buildings with
low sustainability, she says. Hispanic
immigrants “made Miami a community?
Latin Americans brought with
them an appreciation of tradition and
an interest in interior design, Bragg
says. As a result, many young
Hispanics have pursued their inter-
est in interior design, and several
Miami universities have since devel-
oped successful interior design
programs, including Florida
International University and Miami
Dade College. “The Hispanic culture

has enriched Miami incredibly and

influenced designers,” she says.
Because a significant number of
Hispanic residents do not speak
English, designers can benefit from
learning Spanish, says Aida
Bao-Garciga, Vice President of
Governmental and Regulatory Affairs
for the Florida Chapter of IIDA and
Head of the Interior Design Section
at Miami International Airport. “It’s
an asset for a Miami designer to
speak Spanish to communicate and
get to know clients well,” she says,
adding that many of her Hispanic
clients place great importance on
forming solid relationships with her.
Designers also must become
familiar with the culture surrounding
them, and Bragg’s work on a Miami
medical clinic reinforced this idea.
The clinic, which caters to the over-
65 Hispanic population, needed a new
design to make patients feel comfort-
able and at home. As part of her efforts
to achieve this, Bragg chose to hang
old Cuban posters in the space,
including a poster from the 1930s of
a girl with a red star on her hat. As she
began hanging the poster, Bragg
noticed that several patients present
became upset, thinking the picture
was representative of communism.
Although the poster in no way was tied
to communism, Bragg responded by
immediately removing it, and the
crowd of patients began to applaud.
“As a designer, you have to be
very politically aware of the culture

youre working with,” she says.



